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Andrew Didinchuk

. Senior Architect

Enterprise Marketing
Management (EMM) Experience:

—  Solution Consultant

—  System Architect

—  SoPtware Developer
* Industry Experience:

— Hospitality, Financial Services, Insurance,
Manufacturing, Media, Consumer Goods, Retail,
and Telecommunications
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Client Spectrum

e Founded in 2005

« Specialize in Adobe®, IBM® and SAS® Enterprise Marketing
Management (EMM) Solutions

e 50+ Pull-cime Adobe®, IBM® and SAS® EMM consulcants
(350,000+ service hours)

« OFrfices in Montreal, Toronto and Calgary
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Agenda

Why use SMS marketing?
Use Cases
Implementing SMS with Adobe Campaign
Connecting Adobe Campaign with Twilio
Guest Speaker: Cameron Walt

— Digital CRM Manager at Taylor Guitars

G NIARE
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Why use SMS Marketing?

Far Reach

EFFeclive

Cost EPPicientc

SMS Marketing and Adobe Campaign

» 80% smartphone penetration
* 100% oFf devices are SMS capable

* 98% open rates
* 35% click through rates
* 90% oF messages read within 3 minutes

» Low per message costs (as low as $0.01)
* Simple / Straight Forward content
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Use Case #1: Scandard SMS Campaign

1

Customernr

receives
Keyword and
Short Code

P

Customenr

messages
Keyword to
Short Code

3

g ActGion is taken
by company
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Use Case #2: Product Updates

1 2

Text ITEM123 Subscribed
o 654321 o product
For price
updates

4

All subscribed
customers
get SMS
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Use Case #3: MultGi-Gouch Upsell

1

Customernr
arrives at

P 3

Text HELLO to Customer
654321 Por subscribed to
event campaign
notiFications

resort
(5 day stay)

4

Excursion starting CUSlsomSer‘S
receives SM

noGiFication

BreakFrast ending

Happy Hour
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Adobe Campaign

ConFfigured out of the box to integrate with:

 Generic SMPP
* NetSize (SMPP)
« Sybase (SMPP)
« mBox (SMPP)

e Tele2 (SMPP)

« O2 (SMPP)

SMS Marketing and Adobe Campaign 14 CULIENTSPECTRUM



REST vs SMPP

SMPP API
SMPP (Short Message Peer-to-Peer) REST (Representational State Transfer)
Better suited for very high volumes Better suited for conversational
communication
Requires middleman aggregator No aggregator needed
High latency for inbound messages Very fast response time to inbound
messages
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| Connecting Adobe

. Campaign with Twilio




Client Spectrum SMS Connector

» Client Spectrum SMS Connectoris an integration between
Adobe Campaign and the Twilio API.

connector

A
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Client Spectrum SMS Connector

Adobe Campaign
ESP

Inbound

Log

(Adobe
Campaign)

Short codeflong code

CUENTSPECTRUM
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The SMS Campaign
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SMS Marketing at
Taglon Guitars
Presented by: Comeron Walt
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Cameron Walt '1311101'
« Digital CRM Manager at Taylor Guitars “Uppat

« Managed Taylor’'s Adobe Campaign integration.

* Responsible For customer acquisition and
multichannel marketing campaigns.

« Focused on increasing digital presence without
losing Taylor’s Face-to-Face branding
experiences.
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The Average Taylor Guitar Buyer:

* Purchases 1 guitar every 4 years
« Spends 1 week to 2 months on research

 Makes 6 store visits beFore purchasing

SMS Marketing and Adobe Campaign 26 CLIENTSPECTRUM



Guitar Buyer research consists oF:

» Retailer’s Website (GuitarCentenrcom,
Sweetbwatenrcom)

O N I i ne « Taylorguitars.com

* Taylor Guitars’ Social Media pages
* YouTube search

« Visit local music store

« Guitar magazines (GuicarWorld, Premier Guitan
Wood&Steel)

Offl i n e * Word of mouth/Friends

« Taylor sponsored events (Taylor Road Shows, Find
Your Fit events)

SMS Marketing and Adobe Campaign 21 CLIENTSPECTRUM



Goal at Taylor Guitars:

To “own the last 5-Peet” oF
the purchase Funnel
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SMS Marketing and Adobe Campaign

for guitar
details

straight to your phone.
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ATAT ® 10:67 AM A4 T

New Message Cancel

To: 829-567
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weeee \arizon LTE 9:16 AM % 95%

< .l ®

§29-567
IYITGLIS/ZJWDCRX WantIink
via email? Reply w/ email
addr. Msg&data rates may
apply. Txt STOP to end/
HELP for Info.

Today 9:15 AM

Taylor's flagship model:
Grand Auditorium body,
rosewood back/sides, Sitka
spruce top, premium tonal
enhancements, maple
binding, abalone rosette,
ES2 pickup

Get 814ce specs + more:
http://tylrgt.rs/298Hpzo
Want link via email? Reply
w/ email addr. Msg&data
rates may apply. Txt STOP
to end/ HELP for Info.

SMS Marketing and Adobe Campaign
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LTE 9:20 AM

@)

Features

Discover the features that make this
guitar unique

8l4ce
I
Price:
$4,498 US MSRP
Saries:
800 Grand Auditorium
i Shapes

Taylor’'s signature shape embodies
the ultimate all-purpose acoustic.

LEARN MORE ABOUT GRAND AUDITORIUM >

FRONT BACK

Sitka Spruce
Top Woods

The soundboard choice for most
Find A Dealer guitars, Sitka spruce produces a

broad dynamic range and
|'_i‘| [ @ accommodates a versatile range of
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~ Model
1 |ID Taylor Text 1
| Taylor's mini Dreadnought is great for kids,

travelers, songwriters and anyone looking for
an ultra-portable guitar. Layered sapele

3 |BT1 back/sides, solid spruce top

4 |BT2
15/16-scale Dreadnought, 1/2 inch shallower
than a standard Dread. Layered sapele
back/sides, solid spruce top. Killer starter

5 BBT guitar: great tone & playability
Taylor's 3/4-size Dreadnought is a great guitar
for anyone looking for a compact musical
companion. Layered sapele back/sides, solid

6 |BTl-e  spruce top, with ES-B pickup

BT2-e

15/16-scale Dreadnought, 1/2 inch shallower
than a standard Dread. Layered sapele
back/sides, solid spruce top. Killer starter

8 BBT-e  guitar: great tone & playability

| This Taylor fave packs a full voice into a fun

size. Great for the couch, campfire or

9 GS Mini anywhere. Includes gig bag

SMS Marketing and Adobe Campaign

Taylor Text 2 Product URL
Get Baby Taylor specs + more: http://tylrgt.rs/298HZZ) Want
link via email? Reply w/ email addr. Msg&adata rates may
apply. Txt STOP to end/ HELP for Info.

Baby Taylor Mahogany specs: http://bit.ly/2anL1vX Want link
via email? Reply w/ email addr. Msg&data rates may apply. Txt
STOP to end/ HELP for Info.

http://tylrgt.rs/298HZZ)

http://bit.ly/2anL1vX

Big Baby Taylor specs + more: http://tylrgt.rs/29kfkWD Want
link via email? Reply w/ email addr. Msg&data rates may
apply. Txt STOP to end/ HELP for Info. http://tylrgt.rs/29kfkWD
Get Baby Taylor-e specs + more: http://tylrgt.rs/29f5bsd

Want link via email? Reply w/ email addr. Msg&data rates may
apply. Txt STOP to end/ HELP for Info.

Baby Taylor Mahogany-e specs: http://bit.ly/2a2rHSk Want
link via email? Reply w/ email addr. Msg&adata rates may
apply. Txt STOP to end/ HELP for Info.

http://tylrgt.rs/29f5bsd

http://bit.ly/2a2rHSk

Big Baby Taylor-e specs + more: http://tylrgt.rs/298HNtE

Want link via email? Reply w/ email addr. Msg&adata rates may
apply. Txt STOP to end/ HELP for Info.

Get GS Mini specs + more: http://bit.ly/2a4Xq60 Want link
via email? Reply w/ email addr. Msg&data rates may apply. Txt
STOP to end/ HELP for Info.

http://tylrgt.rs/298HNtE

http://bit.ly/2a4Xqg60
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Achievements:

1. On-demand product info For Consumers
2. Added support For Store StaFfF

3. Minimal maintenance For the Taylor
marketing team

SMS Marketing and Adobe Campaign 36 CLIENTS!



Status:

e Currently in rollout phase hoping to get adoption
at 150 dealers in USA

» Dealer stafF training and consumer social push
planned For next week

« Just beginning to get interactions (20-40 per day)
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TIP: Choose your Short Code wisely

11:55 AM

(O I SO A

11:55 AM

o

SMS Marketing and Adobe Campaign
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Future Por SMS

e On-demand product info in Canada and Europe
(currently US only)

« Email acquisition through on-demand buyer’s
guides and other gated content links

SMS Marketing and Adobe Campaign 39 CLIENTS!
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Questions?

Thank You

]

Upcoming Event | Adobe Summit in Las Vegas [March 198" —




Additional Questions

We will be providing a Pollow-up email

We will be making a recording available

Join us at the Adobe Summit next week! (March 19°" to 23r9)
Cameron’s presentation at Adobe Summit:

Tuesday, Mar 21, @4:00 PM (Toscana 3610)

54444 - The Perfect RIFF: Taylor Guitars Harmonizes Digital And Retail Experiences

For additional questions, email us at;
marketing@clientspectrum.com
cameron.walt@taylorguitars.com

SMS Marketing and Adobe Campaign ol CULIENTSPECTRI
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