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Customization and Deep Customization and Enterprise Control Powerful Multi-Channel
Control Orchestration
- Built for complex, large-scale marketing
campaigns. - Designed for omnichannel campaign
- Provides advanced customization for seg- execution.
mentation, - Offers flexible, rule-based
audience selection, and execution. personalization capabilities.
- Allows granular control over workflows and - Supports email, SMS, direct mail, and
campaign web personalization.
structures.
Workflow and Highly Configurable Batch Processing Dynamic and Event-Driven Workflows
Automation
- Strong batch-oriented campaign process- - Supports real-time interactions and
ing for scheduled and recurring campaigns. event-triggered campaigns.
- Designed for organizations with structured - Advanced workflow automation
marketing enables seamless integration with
operations. customer journeys.
Integration and Enterprise-Grade Integration Cloud and Adobe Ecosystem
Infrastructure Integration
- Integrates well with legacy systems and
on-premise - Strong integration with Adobe
environments. Experience Cloud and other Adobe
- Works well with relational databases and tools (AEM, Analytics, Target).
custom - More suited for cloud-based
enterprise data warehouses. environments but offers hybrid

deployments.

Analytics and Advanced Segmentation and Data Analysis Al-Driven Insights and Reporting
Reporting
- Allows marketers to define highly - Leverages Adobe Sensei Al for
sophisticated audience segmentation. predictive analytics.
- Strong support for SQL-based queries and - Provides visual reports and dashboards
batch data processing. with deeper customer behavior insights.
Usability and Technical and SQL-Driven Interface User-Friendly Interface with Drag
Accessibility and-Drop Capabilities
- Requires a strong understanding of SQL
and data - Offers a visual campaign designer for
structures for campaign design. ease of use.
- Best suited for marketing teams with - More accessible for non-technical
dedicated marketers.

campaign analysts.



Multi-Channel
Execution

Scalability and
Performance

Cost and Licensing

Best For

Strong for Direct Mail, Email, and SMS

- Best suited for structured outbound
marketing like direct mail, batch emails,
and SMS campaigns.

- Less emphasis on real-time digital
marketing.

Optimized for Large Enterprises

- Handles high data volumes efficiently.
- Requires proper infrastructure and
database

management for scalability.

Flexible Licensing Model

- Traditional enterprise licensing, often
based on
database size and usage.

- May have a lower total cost of ownership

for on
premise deployments.

Enterprises with complex marketing
workflows that

require deep customization, batch
processing, and

integration with legacy systems.
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Comprehensive Cross-Channel
Marketing

- Strong focus on real-time, cross
channel execution, including email,
push notifications, and in-app
messaging.

- Well-suited for digital engagement
strategies.

Cloud Scalability for Digital Marketing

- Scales well in cloud-based
environments.

- More flexible in handling real-time and
streaming data.

Subscription-Based Model

- Saas pricing model with flexible
packages.

— Additional costs for Adobe Experience
Cloud integrations.

Businesses looking for cloud-based,
real-time customer engagement across
multiple channels with strong Adobe
ecosystem integration.
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