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Category HCL Unica Campaign SAS CI 360 (Customer Intelligence 360)

Customization and
Control

Workflow and
Automation

Integration and
Infrastructure

Analytics and Data
Processing

Usability and
Accessibility

Multi-Channel
Execution

* Enterprise-Grade Customization

- Designed for highly customized, complex
marketing campaigns.

- Provides deep control over audience
segmentation and campaign execution.

- Well-suited for structured, rule-based
marketing.

* Batch-Oriented Processing & Automation
- Strong for structured, scheduled marketing
workflows.

- Requires SQL and database knowledge

for advanced segmentation.

- Integrates well with legacy data
processing systems.

* Enterprise System & On-Premise
Integration

- Works well with legacy systems and

relational databases.

- Requires IT involvement for setup and

maintenance.

- Batch processing supports large-scale

enterprise marketing operations.

* SQL-Driven Audience Segmentation &
Campaign Analytics

- Strong support for advanced
segmentation, reporting, and batch data
analysis.

- Requires expertise in SQL and campaign
logic.

- Less emphasis on Al-driven
recommendations.

« Technical, SQL-Heavy Interface

- Best suited for enterprise marketing
teams with strong database knowledge.
- Requires IT or data team support for
customization and optimization.

» Batch-Based Omni-Channel Marketing
- Strong for direct mail, email, and SMS
campaigns.

- Best for organizations relying on
scheduled campaign execution.

« Al-Driven Customer Intelligence

- Uses Al and advanced analytics for real
time decisioning.

- Focuses on dynamic personalization and
adaptive marketing strategies.

- Less reliant on manual configuration.

* Real-Time Decisioning & Automation

- Enables real-time, event-based marketing
execution.

- Al and machine learning optimize customer
interactions automatically.

- Allows dynamic updates to campaigns
based on customer behavior.

* Cloud-Native & API-First Approach

- Built to integrate with cloud-based CDPs,
data lakes, and external Al models.

- Offers hybrid deployment options for on
premise and cloud integration.

- Advanced API capabilities allow easy
integration with modern MarTech stacks.

* Al & Machine Learning-Powered Insights

- Uses Al for predictive modeling, customer
journey optimization, and real-time

insights.

- Provides adaptive segmentation based on
behavioral data.

- Self-learning algorithms improve
campaign effectiveness over time.

» User-Friendly, Al-Assisted Platform

- Drag-and-drop Ul makes it accessible to
both marketers and data scientists.

- Automation reduces reliance on technical
resources for campaign execution.

* Real-Time Omnichannel Engagement

- Supports email, SMS, mobile, web, socidal,
and call center integration.

- Al-driven personalization optimizes
customer experiences across channels.



Scalability and
Performance

Cost and Licensing

Best For

+» Optimized for Large-Scale Enterprises
- Requires dedicated IT resources for
infrastructure scaling.

- Best suited for industries with high-
volume, data-heavy campaigns.

Traditional Enterprise Licensing Model

- Typically based on database usage, on
premise infrastructure, and campaign
volume.

- May have a lower cost for companies
with existing IT infrastructure.

Enterprises requiring deep
customization, structured batch
processing, and legacy system
integration.

- Ideal for financial services, telecom, and
industries that prioritize controlled, rule
based marketing.

Online

Getting in
Touch

WWW.MuNnvo.com
Munvo Linkedin

« Cloud Scalability & Al-Driven Optimization
- Scales dynamically with cloud-based
deployments

- Al continuously improves efficiency,
reducing manual intervention.

SaaS-Based Subscription Pricing

- Costs scale with usage, Al-powered
insights, and real-time processing needs.

- Cloud-based pricing can be more flexible
but may increase based on data
consumption.

Organizations looking for Al-driven, real
time customer intelligence and
omnichannel marketing execution.

- Best suited for retail, e-commerce, and
dynamic digital marketing environments.
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